Unit 5: Crisis and Change

Lesson D: Postwar Anxiety, Creativity, and Change
Student Resource: Consumers and the Media in the 1920s


Consumers and the Media in the 1920s

Directions: Select one advertisement from each section: automobiles, household innovations, and the entertainment industry. For each of the advertisements, respond to the following questions in the table as instructed:

· Who is the intended audience of the advertisement?

· What direct messages are used to persuade the consumer?

· What are the social or cultural values promoted in the advertisement?
· Who created the advertisement and why?
	
	Identify and describe the consumer item in the advertisement.
	Intended audience?


	Direct message of advertisement?


	Social and cultural values promoted?
	Who created the advertisement and why?

	Automobiles
	
	
	
	
	

	Household innovations
	
	
	
	 
	

	Entertainment industry
	
	
	
	
	


